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The Lay of the Land: 11 Miles of Endless Entertainment

The I-Drive District

A densely packed ecosystem of
mega-hubs, dining, and
adrenaline positioned right
between the major parks.

SeaWorld Orlando & Discovery Cove
The Southern Anchor

— i:rl-rr .



The Heavy Hitters: Major Theme Park Anchors
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1: Universal Orlando Resort
e —

Vibe: Cinematic immersion and high-octane storytelling.

Parks: Universal Studios Florida, Islands of Adventure,
Volcano Bay (water theme park with Waturi islander
vibes).

Future: The highly anticipated Universal Epic Universe.

Vibe: Aquatic thrills and up-close animal encounters. |

Parks: SeaWorld Orlando (home to the new Pipeline
coaster), Aquatica (racing rivers and enclosed tube

L 2
slides), and Discovery Cove (all-inclusive resort for | @

swimming with bottlenose dolphins).
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Mega-Hub 1: The ICON Park Campus
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The Orlando Eye SEA LIFE
Effortlessly lifted A quarium
into the air for &7,
i%?ngt{:he e o 1~/ Features a 360-degree
the clty. underwater tunne| and
5,000+ creatures.
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) 1 Madame Tussauds MUSEl:Irn of
| Mix and mingle with Illusions
highly realistic wax RN A collection of
A-listers a[;‘d Justice 20 acres of crq:.en—r:ur.ft h”;;' nd-bending
League heroes. . inment. ograms and
gale free entertai J optical tricks.
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ga -Hub 2: Pointe Orlando vs. Dezerland

Theme:(Open-air retail,Jupscale dining, and

quirky attractions

Key Feature@’u;derWOD The iconic

upside-down
amusement p
interactive ex

house serving as an
ark for the mind with over 100

hibits.

Vibe: Walkab

e, breezy, and culinary-focuse

5

«

5

AL 1

2
pad
R

A

> > T X

nght Column (Dezerland Park)

(

——

“i
Theme: The ultimate i

Indoor entertainment

warehouse.

C Jmate-cuntrnlled fun.

_ﬁ

l('gy Feature: 800 000 Square feet of 2

Ign-speed indoor karting.

Highlights{] Ee Orlando A h
> 0 Auto Museuy
'(1 ?100 vehicles valted 3 million) and
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For ‘ﬂle Adre / n : unkies :__
g'r?atu?:;nSttErFlyer—The world's Q A‘\

tallest swing ride spinning guests at a y j
/ Plot Point 2: O : 3

L,

staggering 450 feet in the air.

Orlando SlingShot - " -4
Tilts back into the smoke = %/
o of a volcano before i
| IS launching riders into
| AiHE the sky.
b i\ £
s @uint 3: _
A Fun Spot America - Home - (Plot Point 4: _ i
to the White Lightning 2> IFLY Orlando - An indoor skydiving |
wooden coaster, a 250 ft 7 wind tunnel delivering the sensation _'
SkyCoaster, and multi-level 1 - of freefall without a parachute. L
. go-karts. 2 —— - . \
.. = .
e Infensity & Speed
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The Group Challenge Mahrux. PuH'ers VS. Bmms A

AT

Category 2: Escape Rooms

Ca'l'egor* 1: Miniature Golf
g =Y, | (Mental & Immersive)

(Physical & Scenic)

. g ‘?ﬁ? Congo River Golf: Tropical setting

ﬁ?ﬁ with waterfalls and the chance to
feed 75 live alligators.

/7 The Escape Game: Rated the #1 J q

Escape Room on TripAdvisor,
featuring movie-quality sets.

% * Pirate's Cove: Swashbuckling
#}?ﬁ theme over bridges and under
cascading waterfalls.

%7 Escapology: 60 minutes, up to 8 M
players, completely private rooms. 7
e

N .
‘ * Lost Caverns: Adventure-themed ‘

g

America's Escape Game: Highly g /

* ﬁ putting with a state-of-the-art %
arcade.

challenging mysteries designed
groups.

specifically for large team-building

T Ty
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Clipping 2: The Chocolate
Mugeun & Café |

iret of its kind,
%E:ti;ing o5 golid chocolate
gculptures up to 6 feet
tall, plus wine and
chocolate pairings.

Clipping 1:
Skeletons: Animals
Unveiled

\{ gskeletons,

.
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Clipping 3: U
Titanic: The Artifact
Exhibition

\ Receive a replica 1912
— boarding pass and view
authentic artifacts
recovered from the
famous shipwreck.
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Global, Upscale (North)

S I;f-{ #" Tapa Toro - A sophisticated Spanish
B — _‘(@3& tapas bar and paella pit featuring
I/ hourly flamenco performances.

Themed Farty (East)
& Taverna Opa - afhuthentii::\E

|

Greek cuisine with
plate-smashing, zorba,
4~/ and belly dancers.

A
_,,,W

Hash House a Go Go -

Outrageous, oversized | | R
interpretations of classic S s

~_ Cuba Libre - Caribbean cuisine
inside a venue designed to look |
> " like a tropical Havana courtyard. g1

American farm food.
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After Dark: I-Drive Nightlife
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/,, The Mega-Club: !

L |

Mango’s Tropical Cafe |

The Sing-Along:
Howl at the Moon

A massive 55,000 sq ft venue ;
~ with family-friendly stage shuw_s
that transitions into an energetic
nightclub after 10:00 PM. ; 1

A high-energy,
come-as-you-are dueling
piano bar.
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The Deep Freeze:
ICEBAR Orlando

The coolest spot in town,
built entirely of ice
sculptures, featuring a Fire
Lounge to warm up with
flaming libations.

The Laughs:
Improv Comedy Theater
The premier spot for

big-name stand-up comedy
at Pointe Orlando.

NensTeWarnd!
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Retail Therapy: The Extreme 1‘“';;"‘” ;iﬁﬂgﬁ;

\) The Bargam Huni‘

. @/
0 Fasn | Grlandu Premium /©
;7 o® AN Outlets f o2
P gk T The absolute largest { :
l’_ e : | Collection of outlet sores |
¢ \ % 2 p A in the region, Perfect for Iy
are feet © \ % - o ; dedicateqd bargain e
illion sQu n B T | g
. 1.2 mi moder . . YA hunters Seeking premiym
\d-class, turing e é I
){UR\’F wat ral luxury fea o s f'fﬁ ; - ’ brands at a discount.
u tore , b el
LY opING arch e 50 high-end s iy 7
HOP over 150 and eateries. '
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LOCATION
-~ STRATEGY
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14 SLIDES

Profile 1: The Theme Park Hub

Universal's Endless Summer Resort
(Surfside & Dockside). Budget-friendly,
immersive, and heavily integrated into
the Universal transit system.

b

Profile 2: The Built-In Waterpark

Coco Key Water Resort. Family-focused
value featuring Orlando's only 54,000
sq ft canopy-covered outdoor water
park with 14 slides.

SCALE
COMPARISON
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Profile 3: The Convention Luxury

Hilton Orlando / Rosen Hotels. Massive
footprints, upscale dining (like 3Nine),
sprawling pools, and immediate access
to the Orange County Convention Center.
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areen  Ditch the Car: The I-Ride Trolley

The Systewm: Smiling trolley buses operating
daily from 8:00 AM to 10:30 PM. “\\/

B

k} ., The Price: A maxi - :
> 500 e aximum fare of just

The Route: Seamlessly connects the entire
11-wmile district, allowing you to hop from
Universal ot the North end, down through
1CON Park, all the way to SeaWorld at the
South end without worrying about parking.

T
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"""""""" an'l'lnes S: Two Perfect Days on I-Drive> -

“"ﬁ-’} Track A: The High- Oc:l'ane. Day ; =
W’ —

Morning: Fly without
a plane in the wind
tunnel at IFLY.

Afternoon: Ride the

White Lightning wooden —=»
coaster at Fun Spot.

Evening: Drop into the
volcano on the
SlingShot, then dance
at Mango's.

O O
w Track B: The Chill Farmly Stroll @

Morning: Walk the
360-degree ocean
tunnel at SEA LIFE.

Afternoon: Putt under

the cascading waterfalls —
at Pirate’s Cove.

Evening: Catch the
sunset from 400 ft on
The Orlando Eye,
followed by dinner at
Taverna Opa.




Erom 400-foot skyline views

and 541000-5quare—fﬂut
waterparks to indoor go-karts

and solid chocolate sculptures,
International Drive packs

more entertainment into 11
miles than anywhere else in
Florida.

on have Hhe map-
n kﬂuN Hie hubos.
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